Pen Example

January 1st

If you sell a simple pen at an office supply store that cost you $.49, will you make more money through pen sales if you price it individually at $.99, $.79 or 3 for $1.99?


February 1st

What if your competitor across the street, another office supply store, decides to sell the same pen for $.59 individually – should you lower your price? Why or why not? To what level?

March 1st

A third office supply store next door sells the same pen for $1.19 individually. Will some consumers buy them? Do you think some consumers will associate higher value for the more expensive pens?
